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Research Title: Brand image that affects customer loyalty SPCRT

Company Limited

Researcher: Mr. Kittichai Bunyakanok

Year: 2020

ABSTRCT

Independent study Subject: Brand image that affects customer loyalty, SPCRT Company
Limited has the objectives of 1) to complain the influence on brand image and affect loyalty of
customers of SPCRT Company Limited 2) to study customer loyalty and pass on the brand image of
SPCRT Company Limited in Bangkok and metropolitan area of 300 people. The questionnaire was
used as a tool for data collection. The statistics used for data analysis were frequency, percentage,
mean, standard deviation. The hypothesis was tested by statistical analysis of one-way variance
and statistical analysis of multiple regression equations. The research results were found that Most
of the respondents were female. Have more than 5 years of work and is a quality control officer.
Brand image Overall, there was a high level of opinion. The loyalty of customers to SPCRT
Company Limited found that overall there was a high level of opinions. The hypothesis testing found
that the respondents who were customers of SPCRT Company Limited with different personal
factors had no difference in customer loyalty. At the 0.05 level, the brand image significantly

influenced the loyalty of SPCRT 's customers at the 0.05 level.

Keywords: brand image, customer loyalty, SPCRT Company Limited
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